
OVERVIEW:
Opera Del Sol, a breakout immersive production company with a mission to change the way people experience opera, partnered 
with LYNX to produce a popup performance on a LYNX bus. Passengers were so surprised and excited about the performance that 
riders on the bus passed up their stop to continue listening to the opera. The performance was part of the agency’s 25th anniversary 
celebration. The opera was broadcast on Facebook Live. 
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Facebook Live Link

https://www.facebook.com/golynx/videos/10156693487077262/

https://www.facebook.com/golynx/videos/10156693487077262/
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